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A SHORT HISTORY OF TOM TRESSER'S WORK IN ARTS, JUMP TO THE FOLLOWING
POLITICS, CREATIVITY AND PUBLIC POLICY SECTIONS OF THIS ARTICLE
1990 e 1990
e 1991

Summer 1990 - As Managing Director of Pegasus Players, | urged the League of 1993

Chicago Theatres to respond to the threat to the National Endowment for the Arts. The e 2004

Culture Wars were under way and we were loosing - we weren't even suited up for battle! 2005

The League is the trade association for Chicago's theater industry. 2006 -2007

Fall 1990 - The League creates is first action/policy effort, The Advocacy Task Force and
Roche Schulfer, Executive Director of The Goodman Theater, becomes its chairman. |

resigned from Pegasus Players to become the staff person for the League's Advocacy
Task Force. The Task Force organized a wide range of activities: voter registration in @"‘_";:‘3

—

theater lobbies, getting program inserts printed and distributed with house managers
giving curtain speeches, a rally in Daley Plaza and an unprecedented 10,000 piece
political mailing using the mailing lists of 10 theaters. For a look at the materials we

I . NEA Petitions, League of
produced and distributed, click here.

Chicago Theatres

At the same time, | approached the MacArthur Foundation for funding to start organizing

a proactive response to the attack on the arts. | received funding to travel to six cities to
examine what artists are doing to empower themselves and what the city and business
community is doing to support the arts.

I visited New York, Boston, Washington DC, Seattle, Los Angeles and San Francisco to
learn what artists were doing for themselves in terms of innovative support and what was
being done for them by business and government. | found a wide range of exciting
programs - in Boston, artists had financed and built a number of fabulous live-work
spaces in converted warehouses, in Milwaukee | found a United Way type of funding drive

for the arts that raised millions anually, in San Francisco | learned that the city arts
granting program was funding by their hotel tax and was several times larger than the
comparable program run by Chicago's Department of Cultural Affairs. Read the summary
of the types of programs | encountered (PDF document).

September 2003 forum in San
Francisco where six candidates
for Mayor came to a forum
co-sponsored by the Arts
Democratic Club. Over 500
people attended.

The idea behind this research was to compile models and exemplary programs and
present them to Chicago's cultural community and see what types of programs we might
want to adopt for ourselves. What types of creative arts support existed in other cities?

Our goal was to then help facilitate a process to learn and move the requisite civic action
forward to enact programs for Chicago. This sort of proactive research would be part of
an ongoing strategic planning effort for Chicago's cultural community.

The MacArthur grant also covered community organizing training for a dozen arts leaders
from The Midwest Academy. This training was led by Jackie Kendall and Steve Max.
Participants included Alton Miller, Mayor Washington's Press Secretary, Peter Taub,
then Artistic Director of The Randolph Street Gallery and Matthew Brockmeier, then
Executive Director of the Chicago Music Alliance. Alton now teaches at Columbia College
and is a consultant for The lllinois Arts Alliance. Peter is Director of Performance
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Museum of Contemporary Arts here and Matthew> went on to direct
the expanded Chicago Dance and Music Alliance.

The most startling experience | had on the research trip was at a women's arts space in
San Francisco. During one of my interviews | learned of an organization called the San
Francisco Arts Democratic Club. Apparently political clubs are the way that local
Democratic politics gets done in San Francisco - where candidates for local office cut their
teeth on grassroots efforts and whose support all area candidates seek for funds,
endorsements and campaign workers. The Arts Democratic Club was meeting that night
at a local arts space to hear from candidates running for City Council (in Chicago, we call
them Aldermen).

I went to this meeting with a great sense of curiosity and excitement. The space was on
the upper floor of the arts space which I recall as being fairly open and had an exhibit up.
There were a number of chairs put out and about 20 people in attendance. This was 12
years ago so my memory is a bit fuzzy - but | distinctly remember three candidates
present, two men and one women, one being African-American and one being Asian-
American. Each candidate was given about five minutes to speak and hand out literature.
The candidates were very serious in seeking the organization's endorsement and each
offered to work with the Club on policy and related matters and to meet with them
regularly. | was astonished. Here were office seekers coming hat-in-hand to a group of
artists to ask for their help in return for promises of future cooperation and mutual
advantage. | tried to imagine such a meeting in Chicago with Aldermanic candidates
coming before a group of Chicago artists and asking for their support. At that time,
Chicago's City Council was still reeking from the racist odors of the infamous Council
Wars that marred Mayor Harold Washington's early years in office. In addition, a number
Alderman had been jailed for assorted crimes. The group politely heard from the
candidates and the coordinator discussed the follow-up actions with the attendees, with a
formal endorsement session scheduled for the near future. [The image to the right is from
a September 2003 forum in San Francisco where six candidates for Mayor came to a
forum co-sponsored by the Arts Democratic Club. Over 500 people attended)].

When | got home | was resolved to try to duplicate this organization for Chicago. After all,
politics is a participatory sport here, we have a long history of community organizing and
people-powered institutions and there were hundreds of arts organizations in the city. It
seemed like a natural.
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SEPT 1990 MAILING

In order to activate our patrons and involve them in a "Save-the-NEA" campaign, the
League of Chicago Theatres' Advocacy Committee organized an unprecedented mailing
in mid-September of 1990. A number of prominent theaters pooled their mailing lists for a
one-time mailing of a political piece from the League. We worked with a fund raising
consultant and a data base expert to create the piece and the system to merge the lists
and imprint the pieces. We mailed out about 10,000 pieces and asked folks to sign
enclosed post cards and mail the items back to us and to give us a non-tax-deductible
contribution.

Over 780 people replied -- an 8% response -- and they contributed $9,460, which covered
the cost of the mailing.

Here are the components of the mailing (click on the image to a see a larger version of the
item):
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Letter i

Calling all artists, cultural workers
and creative professionals! Tom
has worked to bring resources,
respect and opportunity to the
arts and cultural sectors for
decades. Now he asks YOUR
support for his election. Please
join the Facebook "Arts for
Tresser" Group here.

ARTS 4 TRESSER

WE NEED
OU TO LEA

Read the book
"America Needs You!
Why You Should Become
a Creativity Champion"

America needs her artists,
cultural workers and creative
professionals to lead in the public
sector! This book makes the case
for creativity as a national value
and the basis for a winning
politics and explains why creative
professionals have what it takes to
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office. You're already a leader!
Believe it.
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=" el Purchase the book from
- Lulu.com
Citage - grain dheatre mabeh fro page vews! Download the text for free!

PYEETENE T

hiempn's Steppenwoll wins 2 Tomys l

Insert message from Frank
Galati

Petition piece w. tear-off
cards.

Folks signed them and
returned them tousin a
postage-paid envelope. We
bundled them and delivered
them to

Senators Dixon and Simon
and President Bush.
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PLEASE CONTINUE,
PRESUMNTRUSH

Thank You letter to petition
signers/contributors

Letter to the League from
the White House

FALL 1990 PROGRAM STUFFERS

During the Fall of 1990 theaters through-out Chicago stuffed these flyers in their programs
and house managers gave curtain speeches calling attention to the "Save The NEA"
campaign. Patrons were urged to sign the tear-off post cards and leave themin the
theater lobby for mailing by the theater. The Playboy Foundation donated the printing.
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OTHER ACTIONS

League of Chicago Theatres
newsletter

Read Frank Galati's remarks

at the League's press

conference and Tom's op-ed

piece.
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September 4th Rally at
Daley Plaza
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Tom Tresser
TextBox
September 4th Rally at Daley Plaza
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Galati Reflects on Art and Obscenity

What follows are Frank Galati's remarks from the June 11, 1990, League of Chicago
Theatres' press conference.

In 1938 John Steinbeck's publishers read the manuscript of The Grapes of Wrath for the
first time. They were stunned by the majesty of the book but also shocked and deeply
offended by the ending in which the young girl, Rose of Sharon, having lost her baby in
childbirth, gives the milk from her breast to a starving stranger in order to save his life.
That act, that gesture of compassion, has thundering, disturbing dimensions -- containing
within it mythic resonances -- taboos, erotic overtones, collective associations of
fundamental relationships between mothers and children, the flow of life from one human
being to another, the rite of passage that transforms the female breast from a locus of
need to one of desire, from the nourishing figure of the mother to the erogenous
landscape of the lover. All of these layers of feeling and meaning are bodied forth in the
gesture that closes the novel -- and that action was considered so shocking in 1939, so
obscene, that the screenplay for the film of The Grapes of Wrath turned the closing
moment of the story from one of awesome catharsis and profound ambiguity to one of
sentimental optimism.

The artist in society, the great artist, has never made it easy for the public, has always
challenged and disturbed the equilibrium in the cultural life of the community. In Italy, for
centuries, there were fig leaves on the genitals of the great cultural artifacts of the
Renaissance, and certainly the most conservative spectator would agree that there are
deeply homoerotic dimensions in the masterworks of Michelangelo and Caravaggio.
Stravinsky's "Rite of Spring" caused a riot in performance in 1913 because the public
heard the old harmonies of the 19th century crack and give birth to the new, and the new
included the primordial and the sexual. The violent cadence of animal mating evoked in
the opening passages of Stravinsky's masterpiece was considered obscene, but wound
up as the soundtrack for Walt Disney's arty "Fantasia.”

We don't now and never have had a clear consensus about the nature of obscenity.
Certainly war is obscene, murder is and rape -- child abuse, prejudice, racism,
discrimination, poverty, certainly the Holocaust was obscene, but is Joyce's Ulysses? The
legal definition of the word "obscene" used in 1933 by Judge John M. Woolsey in his
landmark decision to admit Joyce's masterpiece into the United States was "...tending to
stir the sex impulses or to lead to sexually impure and lustful thoughts."

So -- if Steinbeck’'s madonna was considered obscene in 1939, is our own post-modern
Madonna when she appropriates Christian icons and hangs a studded crucifix between
her war-like breasts and asks the public to think about the nature of worship? Is it
obscene to be provoked by an artist to reflect on the nature of the flag, or patriotism, or
public office or the sacred and the profane? We are grown-ups! We must recognize that
society is created by art and lives through art. The young women and men courageous
enough to embark on the difficult way of the artist must be honored by society, celebrated,
cherished and certainly, at the very least, funded. If the NEA dies or is injured, a portion of
our libertv will be taken awav and the nourishment, however small. that vouna artists need

Calling all artists, cultural workers
and creative professionals! Tom
has worked to bring resources,
respect and opportunity to the
arts and cultural sectors for
decades. Now he asks YOUR
support for his election. Please
join the Facebook "Arts for
Tresser" Group here.

ARTS 4 TRESSER

WE NEED
OU TO LEAI

Read the book
"America Needs You!
Why You Should Become
a Creativity Champion"

America needs her artists,
cultural workers and creative
professionals to lead in the public
sector! This book makes the case
for creativity as a national value
and the basis for a winning
politics and explains why creative
professionals have what it takes to
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will be cut off. (The two most important works of my own creative life, The Grapes of office. You're already a leader!
Wrath at Steppenwolf and the Goodman's She Always Said, Pablo, would not have Believe it.

happened without the NEA.) Like the stranger in the barn at the end of The Grapes of
Wrath, we, as a nation, are starving for spiritual food -- that is the nourishment great art

America

can provide.

Could it be, at the end of the most catastrophic century in human history, when a vision of N eed S
world peace has appeared on the horizon, that our country will not dedicate itself to the

elimination of the true obscenity in our culture and pour our resources into the education YO u !

of our young and the encouragement of a life in the arts? It would be tragic, after a

century of artistic creation against a backdrop of death, to turn away from the young and

break a promise to the poet in our midst. Why You Should Become a
Creativity Champicn

Frank Galati is associate director of the Goodman Theatre, a member of the Sreppenwolf

Theatre ensemble, and professor of performance studies at Northwestern University.
Purchase the book from

Lulu.com

Arts Advocacy: A New Movement is Born
) ) Download the text for free!
by Thomas Tresser — League of Chicago Theatres Biz Buzz, July 1990
A patron encounters a voter registration booth in a theatre lobby.

Artists conduct a press conference on support for the arts.

Ten thousand theatregoers receive a direct mail piece urging them to sign petitions and
support the arts loudly and continuously.

Full page newspaper ads urge readers to call a "900" telephone number which sends
telegrams Congress demanding support for the NEA.

These events all occurred in Chicago during the past few months.

All over America, arts groups are reaching out to their decade and to the public. They are
reaching out to their patrons and to the public. They are forming coalitions, engaging in
policy analysis, raising money, and speaking powerfully about basic issues of freedom of
expression, support for the arts, and the place of the artist in society.

The mean spirited, poisonous, homophobic attack led on the arts by certain extremist
politicians and religious leaders has galvanized the arts community from coast to coast.

As if waking from a long sleep, we are entering the public arena angrily to do battle with
those officials who would eliminate federal support for the arts or establish veiled or overt
censorship.

We are realizing that while millions of people attend arts and cultural events, we cannot
claim their support automatically.

We have begun a new conversation with our public as a result of the attacks on our
community which has the potential of creating a new national movement based on support
for the arts and strengthening America's creative spirit.

In the short run, we must continue to develop our and deploy our arsenal to ensure the
NEA is reauthorized without restrictions.

In the long run, we can maintain our association with our colleagues leagues in other arts
disciplines and start to forge alliances with our brothers and sisters beyond the arts who
are involved in any activity related to fostering creativity, including the education, science,
publishing, software, literacy, and media communities.

Together we can affirm our position with other groups who are trying to remove
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oppressive barriers, fight prejudices, and seek empowerment.
Let's make the '90's the of creativity.

Thomas Tresser is a consultant or the League's Advocacy Task Force.
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A SHORT HISTORY OF TOM TRESSER'S WORK IN ARTS, JUMP TO THE FOLLOWING
POLITICS, CREATIVITY AND PUBLIC POLICY SECTIONS OF THIS ARTICLE
1991 e 1990
e 1991

This was the year | spent organizing two huge projects around arts and public life. The 1993

first was Greater Chicago Citizens for the Arts, which was our incarnation of the San e 2004

Francisco Arts Democratic Club. | was the founding president and lead organizer. This 2005

was a volunteer effort and no one was paid for their time or services. We were very 2006 -2007

creative in our blending cultural events and venues and political education. We

endorsed candidates, raised money for them, organized committees (e.g. Arts for

Braun), wrote cultural policy platform statements, curated and produced events in * &

arts spaces. Our biggest effort was Arts for Braun which raised over $25,000 for Carol's

first Senate race. We also co-wrote her official campaign platform on arts and

culture. We organized "Re-Imagining America" at the Randolph Street Gallery and trained * % A

60 artists to be Deputy Registrars who then registered some 1,200 people to vote. We
also organized on behalf of Luis Gutierrez's first campaign for Congress. After his election,
we organized an arts town hall meeting for him at the Chopin Theater and organized
the 4th Congressional District Arts & Culture Advisory Committee.

The other project was an attempt to organize a center for cultural policy at Roosevelt
University. | approached Dr. Richard Krieg, the founder and director of the Institute for
Metropolitan Affairs. Dr. Krieg had been Mayor Daley’s Health Commissioner and he had
established the IMA to serve as a bridge between the academic community and the civic
arena. He had recently completed a transition plan for the incoming president of the Cook
County Board of Commissioners. | spent most of 1991 at Roosevelt organizing a board
and developing a two-year research agenda. Fred Fine, Mayor Washington's
Commissioner of Cultural Affairs, was my mentor and helped me conceptualize the
program and strategize tactics for its organization. Read the case for the center, the
mission statement, a proposed list of research projects, and an essay, "The Arts
Need to Get Into Political Action." Dr. Krieg and | worked closely with grant officers at
the MacArthur Foundation on a two-year, $200,000 operating grant. Unfortunately, the
board of the foundation declined to fund the proposal and my year at Roosevelt ended in
disappointment. | think | earned something like $4,000 that year. | ended up teaching "Arts
and Public Policy" at Roosevelt for two years, with a great mix of theater students and
public policy and public administration majors in the class.

Curated a special issue of "One City," the magazine of the Chicago Council on Urban
Affairs, the first to deal with cultural policy issues. | was on the Editorial Board and
advocated for this special issue. Click here to read the article | contributed, 25
Things We Can Do To Boost the Art Eco-System." Other contributors were Joan
Gray, President of Muntu Dance Theatre of Chicago; Lois Weisberg, Commissioner of
the Chicago Department of Cultural Affairs; Natalie VVan Straaten, Executive Director
of the Chicago Art Dealers Association; and Helen Valdez, President of the_Mexican
Fine Arts Center Museum.

Greater Chicago Citizens for the
Arts logo

‘Canter for Culiural Policy & Advocaoy

Institule for Melropolitan Affairs

Center for Cultural Policy &
Advocacy - Institute for
Metropolitan Affairs

ONECITY
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This article, "25 Things We Can
Do To Rnnst the Art
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- back to top Eco-System." (PDF) appeared
in the March-April 1991 issue of
1993 One City, published by the
Chicago Council on Urban
From April 1993 to December 1995 | was Director of Cultural Development at Peoples Affairs.

Housing, a community development organization located in the Rogers Park
neighborhood in northeast Chicago. | organized a community arts program that combined
elements of culture, education and micro-enterprise. Learn more.

Read an article | wrote in 1994, "Artists & Community Organizers: Possibilities for
Partnerships”

Read a summary article written in 1997, "The Artistic Side of Sustainable
Communities"

Meanwhile | organized the first Chicago City Council Arts Caucus. On April 26, in my
capacity as President of Greater Chicago Citizens for the Arts, | chaired a meeting in the
Press Room of City Hall. As I recall it, some 15 aldermen attended, including Ted Mazolla,
Burt Natarus, Allan Streeter, Edwin Eisendrath, Joe Moore and Mary Ann Smith.

The Howard Theater, Rogers

Park, Chicago

| presented an overview of the economic impact of the arts in the city. Alderman Joe
Moore was the convener. Pat Johnson, of the MacArthur Foundation sponsored Arts and
Community Development Project, presented a slide show on community-based arts Chicagﬂ
programs. Sandra Furey, the Executive Director of Urban Gateways, presented the role of
arts in the lives of young people, and Sandy Boyd, the President of the Field Museum,
presented on the role of museums and major cultural institutions in the life of the city. AI'tS
Click here to see the agenda. The aldermen were interested in keeping the group
together and a second meeting was held later in the office of the Commissioner of Cultural

Affairs, Lois Weisberg.
Fast forward ten years. Political circumstances in America has called me back to this work

- back to top
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Arts & Politics

TOM TRESSER'S WORK IN ARTS ORGANIZING & POLITICS
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We trained over 60 artists to register people to vote.

or e Ars

Read a detailed
history of Tom's
work in creativity and
civic engagement.

In 1990 | organized
Greater Chicago
Citizens for The Arts,
a membership
organization
dedicated to electing
candidates who
supported the arts
and freedom of
expression. GCCA
was a political action
organization and we
worked to get arts
workers involved in

the electoral process.

We were very active
for three years...

We actively recruited
members in the arts
and creative
community. Dues
were $30.00 and
were not tax
deductible. We
eventually had some
400 dues-paying

GCCA deputy registrars registered over 1,200 people to vote. We did this in theater
lobbies, at arts festivals, in front of post offices and at the School of the Art Institute of

Chicago.

We worked with candidates for Alderman, State Representative, U.S. Congress and the
U.S. Senate to draft arts and culture policy statements. These statements contained both
background statements about the impact of the arts in society as well as specific policy

We trained over 60 artists to
register people to vote.

Everyone in the campaign wanted
one of our cool "Arts for Braun"
buttons! The designer was Shira
Honore
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points that the candidate would pursue in the areas of arts support, arts in education and
arts in the broad agenda of urban renewal.

We wrote the arts policy statements for candidates for local and federal office. We
created a policy statement for Judy Erwin's first campaign for State Representative from
Chicago's 11th District, which includes the Loop. She won that race and has been
re-elected four times. We co-authored the arts policy statement from the campaign of
Carol Mosley Braun for the U.S. Senate. Read the essay, "The Arts Need to Get Into
Political Action." (WORD doc)

We endorsed candidates for office (22 candidates in the 1992 election cycle) and worked Tom with Harvey Gantt, who ran
to get them elected. We helped to raise money (over $25,000 for the Braun campaign), unsuccessfully against

we collected signatures for our candidates at arts fairs, we sent volunteers to campaign arch-conservative and frequent
offices, we printed and distributed over 12,000 pro-arts slate cards urging arts patrons to attacker of the arts, Senator

vote for our ticket and we held several public events to spotlight our candidates. Jesse Helms (R-NC).

We endorsed and passed endorsement
literature for then Alderman Luis Gutierrez,
who was running for Congress. We hosted a
reception at a local gallery and the candidate
spoke at our rally at the Royal George
Theater and was a keynote speaker at our
Politics 101 Conference and Exhibition at the

Tom served as a connector to the Braun campaign Randolph Street Gallery. After his election,

to the lllinois arts and culture community, volunteering  GCCA organized a town hall meeting for the
one day a week at the campaign HQ for six months.

arts at The Chopin Theater on Division GCCA organized a packed Arts
Street, attended by over 150 people. We Town Meeting for newly elected
then went on to organize the 4th Congressional District Arts & Culture Advisory Council. Congressman Gutierrez in 1993

. . . at The Chopin Theater.
| spoke out at meetings and arts conferences in Chicago and across the country on the

need for the arts community and progressives in general to organize politically and create
a unified vision for civic action. | tracked the progress of the Radical Right, including the
Christian Coalition, which | felt was becoming alarmingly effective in organizing its base,
mobilizing resources and getting people elected.

We produced events in arts spaces and theaters that combined elements of
performance, education and political action. We printed and distributed literature,
newsletters, candidate endorsement cards and curated publications and exhibits.

The Christian Coalition was founded following fundamentalist evangelical Pat Robertson's
failed 1988 bid for the Republican nomination for President. By 1991 it had a well
organized and publicly announced political strategy for grassroots organizing at the
county level in every state. It distributed tens of million voter's guides in the 1992 election
cycle. The power of the Religious Right has grown | [ —
since then and has successfully inoculated the
entire American political system with its values and
agenda. Read more...

Michael Warr reads his poetry at
the Gutierrez town hall meeting.

I wrote a bi-weekly column on arts and politics for
Performink, a Chicago-based newspaper serving
the entertainment industry here. Here's a column
from 1993 reporting on the defeat of pro-arts lllinois Congressman John Cox by Ron Aaron Freeman speaks out at a
Manzullo with the help of the Christian Coalition. GCCA rally at Club Lower Links

GCCA dishanded in 1994 as | turned my attention to a new full-time job. My efforts in
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organizing creative people to participate in civic and political work were rewarding and
productive. But | think we only scratched the surface of the resources and power that can
be unleashed from the creative community on behalf of progressive candidates for public
office.

2004-2007. Ten years later circumstances have called me back to this work. | am
frustrated by the success of the Far Right in mobilizing their constituents, electing officials
at all levels of government and steering this country to a place of intolerance, ignorance
and fear-mongering. All, sadly, as | had predicted in 1991. | attempted to organize a
nonpartisan, but progressive and creative response. | called it The Creative America
Project. It's purpose was to help establish creativity as a national value for policy and
political engagement by encouraging and training creative professionals to run for local
office. By creative professionals, | mean anyone who makes their living from their creative
work — artists, performers, designers, educators, scientists, researchers, nonprofit
managers, community organizers and activists. This was to be a non-profit, tax-exempt
organization. | recruited an impressive list of board members and an advisory council and
applied for nonprofit status in July of 2004. As of Spring 2007, despite responding to six
different sets of questions from two different IRS examiners and repeated calls from my

Congressman’s office, no determination has been rendered and the organization has
dissolved. Over the three years | spend organizing this effort, | was invited to speak to a
number of arts service organizations about the idea of artists and cultural workers
as leaders. The responses of attendees were thrilling. People seemed to be genuinely
surprised and inspired by my message that — basically, they were already leaders and
that America desperately needs their creative values and skills in the public sector.
Unfortunately, these offers to speak were the only encouragement | got from America’s
arts service industry. | did publish op-eds in the official magazines of the nonprofit theater
community and America’s nonprofit performing arts organizations. So, in early 2007,
with no official tax status rendered, no funding possible, and no encouragement from any
national arts or creative organization, the Creative America Project has folded.

ﬁ Here is aflyer we produced.

| produced events at The University of Oregon, the Louisville Arts Council, The Guild
Complex, Victory Gardens, the Opt-In Artists Exhibit on social change and Around the
Coyote.

March 2004 -- | attended Camp Wellstone, a 2 1/2 day training session for progressive,
grassroots activists and candidates.

April 2004 -- | was elected to the Local School Council of the Abraham Lincoln
Elementary School in Lincoln Park.

April 2006 - | started teaching "How To Be A Cultural Activist" at DePaul University's
School for New Learning. Other classes I've since developed and taught include "Who's
Lying To You Now?" for DePaul. Coming up: "The Politics of Creativity / Creativity in
Politic" for DePaul's Political Science Department and "The Artist as Activist" for Loyola
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A SHORT HISTORY OF TOM TRESSER'S WORK IN ARTS, JUMP TO THE FOLLOWING
POLITICS, CREATIVITY AND PUBLIC POLICY SECTIONS OF THIS ARTICLE
e 1991
March - Attended Camp Wellstone, a 2 1/2 day training session for grassroots activists 1993
and candidates (present and future). e 2004
2005
April - Elected to the Local School Council of the Abraham Lincoln Elementary -
2006 -2007

School.

August - After seven months of organizing work, incorporated and registered the i i)
Creative America Project as a nonprofit, nonpartisan group to inspire and train artists

=

and creative professionals to run for local office. Created events at several local venues, (o
r HURDAL
including the Guild Complex and Victory Gardens Theatre to mix performance with SrAGLIEHE

speaking about the need to defend creativity and for creatives to run for local office.
Spoke at a National Performing Arts Convention, Louisville Summit on
Community Arts and the League of Chicago Theatres annual conference. Read
coverage in the Chicago Sun-Times and the Chicago Reader.

November - The Creative America Project is taking off, with invitations from arts leaders
in Boston, New York, Pittsburgh, Champaign, St. Louis, Madison, Phoenix, Cheyenne
and San Francisco to bring our 2 1/2 training program to their cities in 2005. We've pulled
together an impressive national Board of Directors and Advisory Council that includes:
William Cleveland , Kevin Colon, Dr. John Eger, Sandra Myers , Dr. Margaret
Wyszomirski , Douglas Blandy, Kathie deNobriga, Joey Coleman , Michael Dorf,
Mayor Richard Howorth, Jeff Jones, Kitty Kurth & Kevin Lampe, Rosemarie
Mincey, Daniel Bretton Tisdale, and Your Plan B Company

Candidate Tom

2005

Tom does presentations in lllinois, Wisconsin, Indiana, Michigan, New Jersey and New
York on "The Politics of Creativity - A Call to Service," which lays out the case for
creativity as a basis for a positive, winning politics and for the leadership qualities of
creative professionals. You can book this presentation for your city! However, the Abraham Lincoln Elementary
Creative America Project is in limbo as the IRS objects to our application for nonprofit School

status and eventually kicks the application to IRS HQ and we are notified 16 months after
first submitting the application that no one has been assigned to the case and no word
can be given if and when the application will be decided upon. Read the articles on
Creative America from UTNE Magazine, the Chicago Sun-Times, New City and the
Chicago Reader

Read my op-ed piece in the September 2004 issue of American Theater urging artists
and creative leaders to run for local office. Download it here...

{r.l.:ﬂﬁ Mgt Vaota, 'Zun

2006 - 2007




Tom Tresser, Creativity Champion. Imagi nation precedes i mpl ementati on.

| started teaching "How To Be a Cultural Activist" at the DePaul
Ilfp:];:';_}}lﬁ.ﬁn. University School for New Learning. The student Y
T T newspaper, The DePaulia, ran an article on the %
class in their April 28 issue.I'm continuing to teach
at DePaul, offering "Who's Lying To You Now?"(critical thinking and
media literacy), "The Politics of Creativity" for the Political Science
Department. New courses include "Creative Tools for Social
Change" for the Peace and Social Justice Program and "International Creativity

Policy" for theMasters Program in Public Service. At the Loyola University Theater
Department, I'm teaching "The Artist as Activist.". Read an article from the Loyola

Welcome to DePaul University!

Phoenix on this class.

- back to top




Tom Tresser, Creativity Champion. Imagi nation precedes i mpl ementati on.

Creative America

| spent four years working on the Creative America Project which was about making creativity a national value and trigger for public policy and political
engagement. | wanted (and still want) artists and creative professionals to lead in the public sector, including running for local office. Hundreds of
people around the country thought this was a good idea. We ran three pilot all-day organizer/candidate training programs. About one hundred people
attended those sessions and many were profoundly moved by the experience. | tried to make the project a tax exempt 501(c)3 organization — the kind
where your contributions are tax-deductible. But after four years, our application to the IRS has not been acted on and so the organization dissolved. |
believe the idea is sound and the activities contemplated perfectly acceptable for a nonprofit (if you're curious, check out the work of the conservative
Leadership Institute). My profound thanks to all Board, Advisory Council and dozens of volunteers and contributors. A special shout out to the folks
at YourPlanB who designed the CAP logo and web site.
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Gardnee, suthesr of the thesey of mubiple inteligance Wihat is Croathving?

one the key characteristics of the Ametican
splih, sconomy and promése. Creathe
peophe need fo stand up for thair valuss and
wisbon fer a betiar Amverica. We noad to apply
WHAT IS aun falents and passions o re-creaiing

CREATIVIT Ametican pelitics and policies.

WHAT WE
BELIEVE

2002 06 E
* PricawateorhousaCospary,
ay 7002, p. 18. Fer the latest versio

Global Esteriainment and Medial
£ Fxacui WIAT IS
CREATIVI

pirveve. <t cgai. 21l
Crestive Education Feundation. The Crealive Education [Creativity and Chic
on

Foundaiion i 8 nes-Rr-gesis osg
CREATIVITY AT Trrtunng Creativty innovalicn an
RISK

CREATIVITY AT
RISK

ISK indridusle and organzations ma
f A Aax Osbom, isnoreaten wdverisg
-~ Creativity is America's ) advertizing agency BEOLD and “fathe
PRESS Greatest Renewable Energy Source PRESS watahlish Frundstion in 1954
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and mind. Our abiity 10 e new ideas, things,
and ways of relating o ane-anather has been the
engine that created owr coentry and that deves.
our pcenomic and sgirtusl wolbeng

The groundoraaking book The Adtist's Way hax balped mor
Thiet & raliceh pan i actass thist Erdslrly and realizg thai
dreams. W are mast prowd of this success because it has
tuesen achietd awer many yeses complately by word of mouth
The estabbshment of Amerca was 2 creative act Stuntieg in the st sinitsas of ChiCago, New Yed and Lok
PROGRAMS The Daclaration of Independance was a PROGRAMS Angales and guick ding to Europe, The Artist's Way is 2
ginitusl path 10 highes crstonly. Tha Artist's Wiy 8 Woek
- Ridirey tra Dragon i & comgrahansie 12:wosk program 1o
anm— LINKS discover your creativity in the work place

mpantman of Eco
Mairs, International

profaundly innavatse document that helped spark
LINKS the puslic's imagnaton and gave e bo 3
retiuticnary idea

Creativity At Risk Press

Calling all artists, cultural workers
and creative professionals! Tom
has worked to bring resources,
respect and opportunity to the
arts and cultural sectors for
decades. Now he asks YOUR
support for his election. Please
join the Facebook "Arts for
Tresser" Group here.

WE NEED

Read the book
"America Needs You!
Why You Should Become
a Creativity Champion"”

America needs her artists,
cultural workers and creative
professionals to lead in the public
sector! This book makes the case
for creativity as a national value
and the basis for a winning
politics and explains why creative
professionals have what it takes to
lead and run for local public
office. You're already a leader!
Believe it.

America
NEEGES

You!

Purchase the book from
Lulu.com

Download the text for free!
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WHO WE ARE Bill of Rights Needs Defending

WHAT WE f ]'Jl)\: 11‘."\ ‘.}\\"D"‘\.

WHAT IS
CREATIVITY?

(YT romatas and organizes & dvarsa, sffe
natonal grassaools mevemant 10 festone and protact civil nghts and ibemies
guaranteed 1o all U S residents by the Bill of Rights. Qur purpose is to educate people
about the sigreficance of those rights in our lves, to encourage widesproad
panticipation; and to culivate and share the organizing tools and strategies needed for
People to cofvidt thair concem, outrage, and fear into debiate and achon 1o restore Eil
of Rights protections

CREATIVITY AT
RISK

PRESS

[
mh E?m ATIONS Big City Students Suck at Sclence

Al A least half of eighth graders tested in science failed to demanstrate even a basic
understanding of the subjectin 9 of 10 major aties, and fourth graders, the oniy other
group tested, fared itthe beer, according to results released Wednesday, The
GO of hase 1512, part of th Mational Assessment of Educational Prograss,
oftan calied the nation's report card, showed that student parformance in urban pubbc
schools was not O’"r' poor but also far short of science scores in the nation as a whols
Fraad the full sad story onling & T TRCICRITE

Raligious Telerance + Politics

We Do Presentations & Training
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WHO WE ARE Creative America Project
Seeks to Make Artists Heard

WHAT WE
BELIEVE

Enigaga ariistE Ceatinien

cAC

Anna Poplawska, RIS - July 2005

WHAT IS
CREATIVIT

Tha day conchuded with smal grougs foeming campaign brams o & city counci race. Parlicipants
fock an roles of carmpaign manager, finance drector, feld coganizer and candidate. They fashuned
eampagng eef had 1o cloda hi SuBject of Crastivty i thld Campaiges a9 well o Crialive
slomests. Mare Sonia Marissa Goldstun, 2 musician and Sivenakior, makes hor stump sgaach oo
education and local aconamic Srvlopment

WE 00
PRESENTATIONS
& TRAINING

Creatiety is mp-:‘r the ablt,‘t:lqnl a the same thing as everybody else, but to see something
afarant. s & wvirybady hine, bt il alEo rawdi to be nudured by 3 docaly, in md!rm

e A Ty A Ao &

Upcoming Programs
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HauE We Do Presentations & Training
We Do Presentations and Traininng Sessiens

Can you help being the Creative Amenca Project 1o your city? WaTe looking for alies who can help
s sal up @ resdency 1 3 uniensty, 33 spesch o an afE or ot eeganization, 49 3 warkehop ot
= ofar gur ull-duy tesning progaen Emal Tom Trasser o
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WHAT WE
BELIEVE

WHAT |

CREATT “The Faolitice of Creativity - & Call to Service™

This is a 0:misusln presentalion Ehat blends lechere with skments of perfarmance, audience
ERTIVITY AT particigation snd leadership developmen

5K

- Opening pedfarmance of jazziand or spaken ward

- Shared readng of Daclacston of Independance

- Ricda of ceeatrety in the be of Amenca - its hortage, acoeomy and fure

- The rumbere behind the poltical case for Creatimty ¥ 3 witning istue

- Copg lory of gnm prgasazstan thid hirg Succeaded n pobcy snd pobtics by allacking publs funding
of the anls

- Rstap of theeats to Amarican craatiily - intluding eeotion of chuschestate barrier, sttacks on public
SAUCHON, Malegiie SCTRRMING of SCANAC SAcatn and ressarch, low ISway mies, lick of cess
10 highes education and engirsering canvers, feedom of axpression restrictions

- Why ereslive professionals make wrealient public baders

- “Aew You A Lowdar'™ assal ivntory eearciss with memitar of aude
- Audience open mike - “What dras 3 Crestive America Means to Me” {optionsl)
- Call io sendce

- Croatiiny fght seng

WE DO
PRESENTATIONS
& TRAINING

Comments from attendees

ICA
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HoME Past Programs

"The Politics of Creativity - & Call to Service™

| 1
Tom was o the

ST Dotecit an Fabruary 1.1 would like 10 commend Mr. Tresses for bis woek with the Creatie
Aeranca Peoect Mr. Tresser ehows an wncommeon dedcation 1o civl serice, publc policy sed

geltcal loadarship M prosentalion was well thoughi oul and erirsesaly sducstanal Ha was sbla i
mat anly engage the sludent body at the College for Creative Studies but provided new and
snanisghl infrmation on Cit seponkibdity ke ngigement On 4 viey peacticsl basss, Mr. Treiae
shaws studants how paltics afects tham as citizons and a5 arsts and ke demonsiralas an
mmense amourt of knowledgs regarding U5, histery and contemposary palitics and public p
SNCOURGE ANY Ceganizalion that wishecs 1o bacomss mon crically 8nguged in their commusity
weuld like to laam meee skboud the resim of contemporsny polics and cive sngagement b kot the
Creatie Amgrica Project and Tom Tregsar.” - Qaniel Long, Stedert Programming Coanfisator
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Tom was in New Jersey on Widn,
WE DO al tha antwal mesting of "
PRESENTATIONS fou far mativating thes group of ans adwcates wha need
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preventalion i a wike up cal' for thaie who beles
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and blped tham raakze that with nol 1ao much
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the putlic sactor and ke ewen mare ofctive agents for
chingel - Asn Mang Millar, Executve Deeclon, AtPrde
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WHO WE AdE Be the First to Read Mew Boek - "Win With Creativity!”

WHAT WE
BELIEVE P

Creative Amarica lead ceganizer, Tom Trasser yhas writen @ book based
e his ek For Ihe preect - Wi With Creatinity? Why amd How
Craative Professienals Should Fus for Lecal Offica™

WHAT IS
CREATIVIT

ieis it B e et gy Ieananbed dieetly 1 youe bacal Kinks'y
copy Contart Just use the PayPal sorico and make a fnon
tan-deductable) denation of ot least $15.00 and 10 us what is the street

CREATIVITY AT
RISK webiras of o bacal Kinka's

PRESS Tha Croative Amesica Project is a noaproft, ranpaisan organization seaking 1o inspire and equip
erealivg lyadirs bo Eaks Sttins rales in tade 1. We do not suppon_ endess or appose candidates or
groposed lageliton. Trhe Creatve Amarica Project doas not decrisnate wilh raspect 1o face, colee,
swfigaon, national cigin, sex, sensal cnantaticn, age, martal stalus, of padisan afiiiation. The
Criblive Astincs Pragied his an open ddimission pobey ad 4l pragrams bt spen 1o The gobls:
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Web Links

Here are links 10 siganizations and online resowices that deal

Wi WE ARE with creathiity and ehvic action.

WIAT WE Hihere is a brik you wark 1o share, please emal

BELIEVE =

WHAT IS

CREATIVIT Qur Allles [Tha Craative Clasd testhve C

cnearvar R e T =

RISK Tha Wosd F zondaban fsr St Cammardios & 3 norgreft
edueations] organi zataon Bunded 1o promate the cencest snd 3 wnd Seciay
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PRESS communities using informatien technelogy 3s a catalyet for

irangforming ife and woek fo mest the challenga of the rew

WE DO
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e
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the Creatie Economy, inks to Creatae Ecanomy inialives arund
{ha LS.

k shaw that
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takes s in-depth logk 3t urban We, the proply, places., idess and
Irends shaping cities. Host Carcl Coletta talks with national and

Join Our Mailing List
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WHO WE ARE
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WHAT WE 10 recewe peradic updates and mere infermation sbaut the Crestwe Aménca progect
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ATTEND AN EVENT

WHO WE ARE Waomen's Campaign Schoel at Yale
THE WOMEN"S
CAMPAICY SCHOOL

AT VAL L

WHAT WE
BELIEVE

WhAT
CREAT

¥ a non-partisan, non-issues based

pol dical training peogram for womsen ’andldaies and campaign staff, women already
holding elective offio@, of in poRNCaI Jobs: whi want o take thes it Step W
@ Tonwe places el Of eanh whire women rom across the LIS and sround the

CREATIVITY AT
RISK

regardless of political or cutural differences. Learm about their IEETRTER
PRESS —
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Environmental Film F estival - Green Popcom?

15th Annual Environmental Film Fastival
Thursday March 15th - Sunday March 25th, 2007

Contact Us
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i Contact Us
WHO WE ARE It takes a village to create a better
village - we need YOUR help!
WHAT WE
s T T b o contribute 1o the Creative America Propec using a
chack

WHAT IS
CREATIVI T Tl Wk v by corgparnczee @ SOndacd this word

- please contact me
CREATIVITY AT
RISK T T a1 arganize & evinl 1o Suppon the Craative Amenca

Froject
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WE 00
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Creative Junesica
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Thursday DSAE007 3.5 42pm
Hanwe: Jair Axed Treenn
Hemepage:
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Comments: Nice Wab. conaratulations. Just one commert: most of the links mention
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ol Vislon Statements

Here are links 10 Vision Statements Submitted 10 us:
WHO WE ARE

Creativity and Civies

WHAT WE

BELIEVE

WHAT 15
CREATIVI

o

File Size: 2062

Summary: Creative cilizenship is our day jobl Whatever
alse we do professionally and personaly, we must be active,
proactive and reactive as citizens of a democracy.

OREATIVITY AT
RISK

PRESS

“Three Mumbess for a Creative America”, by Tom Tresser (CODE 11]
Flle Type: Teot (includes images for illustration)

File Size: 165KE

Summary: Wi maasure whast maters. ¥ you wiant i kncw
whit v valse - follow the money, Alocating $1 bilion for the
Mational Erndawmnant for the Arts, targeting a 100% adut
litsracy rate for 20110, and mandating a Living hMirsmum
Wage of 3 20mour would It us all up and &t us on a path to
@ Crisalivie AManca

WE DO
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& TRAINING

e
Creativity and Education

Frequently Asked Questions
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HauE HaNE Frequently Asked Questions
WHO WE ARE WHO WE ARE @ What makes Creative America different from existing ants service
organizations, such as Americans for the Ars?
WHAT WE WHAT WE #e AF A does not do palitics. They hawe tradtionally only engaged in sdvocacy and resoarch « plus

BELIEVE

BELIEVE

cthar sanvicas 10 the Skl We are focwsed on gatling creatives te ron for ofice. 'We are incorporating
a5 2 501 ()c - a tradbonal nongrolit legal stahus in cedar ba raise the menoy o subsidize cur traning
WHAT IS sessions. These sessions wil be adverised to the creative comemunity, but we will not lum pecple
Al away. Wall charge & low prica $50 - §1000_ te make the sessins sfordsble. Well incarporate &
separate enlity, mast lely 2 527, which wil be able o drecily suppord candidales whe come ou of
CREATIVITY AT coor trwning Sassions. On 1he wiy bo thase goals well posuce nonlradieal poitical svnts that mix
RSN entartainment, education and training.

WHAT IS
CREATIVITY?

CREATIVITY AT
RISK

PRESS _— PRESS @ What is unique about Creative America’s mission that will give it a
cn..:s.. e, L & vaice in nati dislogue?
WE DO - WE DO
PRE SIINIMI ONS ot Doy Mo 32155 PRE SIINIMI ONS A W waant b inject craativty inko Ehe naticmal public policy debato. Whon candidates run for ofice
& TRAINI il & TRAINING N the Futurs, wei waind them 1o have @ platom an Ceeatiedy just a6 Shiry now hiwe on coma, the

wnsiscamant and education. Wa want crealive prolessionals 1o soppont such candidates and 1o hoid
ahers accountabe - st a5 eesirnseanial graups dimand candialns 10 19ke pragraseny, thoughifl
peaitins on the smeronment aed then sugpon tham for delivaring on their pesiiiens or work 1o defust
ahers: when they don net. Most amportantly, wa will be develeping 3 pobtical irsinng cagacty to
metivato s oqup crose prodissionals 1o n e publc ofice

a

LINKS G Misgy ClatDahlins Saznd B i
Womand Dartrac an Rablaron ART

@ When you use the word CREATIVITY iis it symonymous with ARTISTIC?

A: Conativey s broader than the ats - see Howard Gandner's Theory of Maltiple Intellgences -
TN T P TR TR TITRT Ae,

£ Shibty ikt an sl o haks

- back to top




